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CHAPTER I
INTRODUCTION
Rationale,--It is hardly possible to exaggerate what
radio and television have done to and for the musical cul¬
ture of America, indeed of the world, While many forms of
art have benefited greatly through these media, music has
enjoyed the greatest expansion. Over the air waves, music
is carried directly from the concert halls into living rooms,
to schools and colleges, to industries, hospitals, rural
areas, across the seas and throughout the world.
Music in our country is broadcast under the American
system of broadcasting (commercial sponsorship makes the
public pay for whatever entertainment it desires). Under
this system, the sponsor endeavors to discover what the
public wants to hear, and his guage of the size of his
audience is the volume of sales of his products. Since this
process is an important aspect of broadcasting, then what are
the musical program preferences of the public? What elements
predominate in these musical programs to cause the public to
be attracted? What are some of the bases for musical prefer¬
ences in America? To find the answer to these questions, some
knowledge of the development of music in America must be known.
Musical life had a slow and inauspicious start in the new
colonies. The early settlers, although they kept alive some
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of the tradition of European folk song and dance and of church
music making* were too much occupied with building the new
continent to pay attention to music and the other arts. As
a rule, these pioneers were not members of the classes in
Europe which patronized or practiced music as a cultural
pursuit. They were not, therefore, the people who would
further the spread of the most advanced musical culture of
contemporaneous Europe in the New World, They did sing,
though, simple ballads and ditties, from which emerged, in
due time, the popular song, America's outstanding contribution
to the world's repertoire of light music. The United States,
being a country invaded, inhabited and cultivated by persons
predominately from Europe and difference social classes,
musical preferences are of a heterogeneous nature.
Out of the many musical preferences in American society,
there is opposition to some of the music heard on radio and
television. Some of the music is criticized as being "bad"
music, but studies have shown that there is no "bad" music.
All music is good if the needs and interests of the individual
involved are satisfied. However, to get individuals to appre¬
ciate music of other cultures, they must be allowed to experi¬
ence music from other cultures in relation to music of their
own choice and make therefrom decisions as to preferences.
In spite of opposition to some of the types of music heard on
radio and television, researchers in broadcasting have come
up with some interesting studies of the preferences of the
3
public which they use to direct their musical communications
toward the majority responses. Psychologists have found that
musical interests and needs are satisfied through listening
and participating, and educators have found, through examining
their curriculums, philosophically, psychologically and socio¬
logically that their students must be prepared to participate
in the music experience culturally, socially and educationally.
Whatever criticisms are made about radio and television
and the musical programs they offer, it is becoming increas¬
ingly evident that educators must accept the opportunities
and the challenge offered by these media of mass communication
to realize the educational and public service potential of
them. The present study is devoted to this end.
Statement of the Problem,--The problem of this study was
to identify the content of the best-liked and least-liked
radio and television musical programs of two groups of students
enrolled in the Summer Session 1956 of Atlanta University,
located in Atlanta, Georgia, for the purpose of offering
suggestions and recommendations for increasing use of these
media of mass communication in the schools.
Purpose of the Study,--The purpose of this study was to
answer the following questions:
1, What are the favorite radio and television musical
programs of the subjects?
2, What elements do these programs contain?
3, What are the musical needs of the subjects?
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4. How do the elements in these musical programs relate
to the musical needs of the subjects?
5. ¥hat are the least-liked radio and television musical
programs of the subjects?
6. What are the elements contained in these programs?
7. How do these elements relate to the musical needs
of the subjects?
8. What are the implications of these findings?
Definition of Terms.--The term, "musical programs" will
refer to all those radio and television shows that are pre¬
dominately musical in character. These include shows whose
content are based primarily on the musical usage of vocalists,
recordings, orchestra, bands, small instrumental groups,
operas and variety shows. The term "musical needs" will refer
to anything musical that is requisite to the resolution of an
individual's felt needs and tensions.
Method of Research.--The descriptive-survey method of
research was used in this study with the questionnaire and
interview techniques employed.
Scope and Limitations.--This study was concerned with a
content analysis of the best-liked and least-liked radio and
television musical programs as indicated by selected students.
Two major limitations of this study must be recognized.
First, only seventy students were used in this study. Second,
questionnaires were used to gather data on the preferences
for musical programs. Although these instruments were carefully
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prepared, there are certain limitations which inhere in the
nature of the instrument and in the ability and willingness
of the students to respond.
Subjects and Materials.--The following subjects and
materials were used in conducting this study:
1, Students in music and student participating in the
glee club at Atlanta University during the 1956
Summer Session.
2. Students selected from classrooms without any
musical training enrolled at Atlanta University
during the 1956 Summer Session.
3* Questionnaires constructed as data gathering devices.
4* The radio and television musical programs themselves.
Method of Procedure.--This study proceeded in the fol¬
lowing manner:
1. A survey of the literature related to this study was
made.
2. A questionnaire was constructed which inquired about
the radio and television musical programs which the
subjects liked "best” and "least"; why they liked
or did not like them, and what were some of their
musical needs.
3. The responses on the questionnaires were analyzed
and interpreted in order to answer the questions
listed under Purpose of Study.
4. Conclusions were drawn from the evidence of findings
revealed in the responses.
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5» Suggestions and recommendations were made.
Description of the Instrument»--The instrument used in
this study was a questionnaire.
The questionnaire was constructed by the writer. Questions
contained in it were grouped under six headings. They were:
(1) the musical background of the subjects, (2) questions to
find out if they listen to radio and television, (3) types
of music preferred, (4) preferences of bands, orchestras,
vocalists and instrumentalists, (5) the best-liked and least-
liked radio and television musical preferences; and (6) the
musical needs of the subjects and space provided for additional
needs if the subjects had more musical needs than were listed.
Twenty-two questions comprised the entire questionnaire. They
were designed so that the responses made by the subjects would
enable the writer to formulate answers to specific questions
under the Purpose of the Study.
Survey of Related Literature.--The related literature
reviewed in this study can be categorized as follows:
1. The use of music in radio and television communication.
2. Influences of musical training upon radio and tele¬
vision musical preferences,
3. Satisfaction of certain needs through the content
of the musical programs.
4. Content analysis as a research method,
5. Related studies..
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With regard to the first category, Pitts stated that;
Within a generation, there have been invented
devices that are spreading music to an extent in
ways undreamed of less than half a hundred years
ago. Music pours from the air waves, day and
night, indoors and out--on land or sea, it is ours
without the asking. Radio and television are two
media which make music permeate the world we live
in.l
Hagan stated that broadcast music is a form of communi-
2
cation, as such, it may inspire different minds differently.
According to Freiman, the miracle of science, through
the modern radio and radio-phonograph, has brought the wealth
of world's great music from the concert halls to the home,^
Chasfe feels that television, more than radio, offers the
golden opportunity for those forms of music which are meant
to be visual. Musical comedies, operettas, ballets and
operas fall into this category.^
Ainlay explains the significance of using music in radio
and television communication through certain objectives. He
said that the objectives of audio-visual reception in music
^Lilla B, Pitts, The Music Curriculum In A Changing
World (New York, 1944), p. 10,
2
B. F, Hagan, "Music,” Nation Magazine, 177S2 (September,
1953), p. 231.
2
Frank Freiman, "Your Radio-Phonograph," At Home With
Music (New York, 1946), p, 302,
^Gilbert Chase, Music In Radio Broadcasting (New York,
1946), p. 140.
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are to give individuals the music they vish to hear and see,
as well as music to which they are accustomed.^
The National Broadcasting Yearbook very effectively
shows how music is used in radio communication through an
analysis made of the distribution of nationally sponsored
network time in 1948. It was found that 10.9^ of the programs
were musical variety programs, 9*2% popular and dance music,
and 6.9^ concert music,^
Chitzinoff stated that the major consideration of radio
has been and will continue to be music. He further stated
that:
One must bear in mind that the transmission
of music over the air is a many-sided operation,
depending not alone on the musician who plays or
sings, the conductor, the musical commentator,
the writer of continuity, the engineer at the
controls, and the producer with his blue pencil
and his stop watch--but on all of them together.
It is in the truest sense a combined operation.3
Television has tremendous possibilities as a medium for
hearing music. It combines many of the advantages of concert
and recitals with those of radio broadcasts. The average
person has greater opportunities for hearing fine music in
the United States today than ever before in the history of
^George Ainlay, "Music In Military Hospitals," Music
and Medicine (New York, 1948), p. 336,
^Broadcasting Yearbook, 1949 Yearbook (Washington, D.C,,
1949), pp. 18-26.
^Samuel Chitzinoff, "Music In Radio," Music In Radio
Broadcasting (New York, 1946), p, 17,
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the world. Much of this music is made available through
radio and television. The preceding statements by Leonhard
were expressed in his book in an attempt to arouse and sus¬
tain interest in using these media for music communication,^
With respect to the second category, Lazarsfeld stated
that:
People who have had some musical education in
school or who are acquainted with others who have
an interest in music are most likely to be won
over by classical music on the radio,2
There have been some studies concerning the effect of
musical training as influences upon radio and television
musical preferences. In Lazarsfeld's study, questionnaires
were constructed listing musical programs of three types:
popular music, classical music, and what was termed "old
familiar music," It was found that the taste for classical
music is mainly a function of environmental factors such as
education, and to a lesser extent, whether people live in a
metropolitan or rural environment. This study also revealed
that people who live in a big city and have gone to college
like to listen to classical music; but the sample used in
this study only involved a small number of people who had a
grammar school education only, and these expressed a pref-
^Charles Leonhard, Recreation Through Music (New York,
1952), pp. 34-36.
^Paul F, Lazarsfeld, "Audience Building In Education
Broadcasts," Journal of Education, 14s9 (May, 1941), PP.
533-542.
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erence for classical music. Age and sex play a minor role.^
Lee and Lee state that:
Radio has made an enormous change in the con¬
tacts people have with music. Many bewail the
fact that much of radio fare is bad music. But
there are many points on the other side. In the
first place, little of the music is "bad." It is
written and played for the large group of people
who have never progressed beyond the elementary
stages of music appreciation. For them it must
have rhythm and the story must be plainly told
in words. Anything calling for deeper study and
interpretation is beyond their level.^
While considering the responses of the listener to music,
Jones said that every listener reacts according to his natural
sensitivity, the effects of his environment, and the extent
-5
of his experience and training.*^
Many stimuli in the environment are constantly bombarding
the human organism, and he seeks to maintain a state of equi¬
librium with them. This process brings on a need-motivational
situation in the organism. He seeks to satisfy his needs to
avoid frustrations. Some of these needs are for personal
approval and others are for social approval.
In the content of musical programs are found different
elements which are self-satisfying or socially approved
^Paul F, Lazarsfeld, The People Look At Radio (Univer¬
sity of North Carolina Press, 194o), pp. 47-48.
^J, Murray Lee and Dorris May Lee, The Child and His
Curriculum (New York, 1950), p, 598.
^Vincent Jones, Music Education in the College (Boston,
1949), p. 31.
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whereby the human organism can function effectively without
frustration, A very good example of needs met are through
the Negro Spirituals, Burleigh stated that:
Success in singing these songs is primarily
dependent upon deep spiritual feeling. The
voice is not nearly so important as the spirit,
and the rhythm; for the Negro's soul is linked
with rhythm, and it is an essential feature of
most Negro songs,1
"Wings Over Jordan," a radio musical program, won wide acclaim
consisting of such content.
Wall found that through program content some listeners
respond to music by increased mental activity, fligjit of
fantasy, and daydreams. Many people think of music as a
muscular as well as a mental stimulus. It creates within
them an impulse to sing, play and dance. With such individual
differences apparent, it is evident that for some persons




Music is one of the happiest ways to spend
leisure time, and millions of people know this
in many lands. As a result of many musical pro¬
grams over radio and television, people gather
in groups and sing many different tunes. They
form town or neighborhood bands, they play in
orchestras, or they join local glee clubs. They
sing at church and some toss off a riff or two
in an informal basement jam session,3
^Harry T, Burleigh, "The Negro And His Song," Music On
The Air (New York, 1934), p. 186,
^William Van De Wall, The Music Of the People (New York,
1938), p, 10,
^Arthur H, Wallace, "Your Child's Talent," American Home
Magazine, 55j3 (May, 1956), p, 40,
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In a study concerning the latest fad in music ”Rock'n’
Roll,” Leonard found that it was the beat in the content of
the music which caused the fans to give out with the greatest
response, and, amazingly as it seems, psychological observers
found that the fans get a feeling of ”belonginess” in its
connection. The adherents recognize themselves with it,^
For many years, students of public opinion have sought
ways of estimating the influence of mass media on communication.
Just after World War I, interest focused on propaganda, and
most of the effort was centered on propaganda analysis.
Shortly before 1940, however, specialists began turning to
•'Communication and Content Analysis'* as a broader, more satis¬
factory approach.
Harold Lasswell has gone farthest in systematizing con¬
tent analysis. He stated;
An adequate content analysis results in a con¬
densed description of (1) the frequency with which
selected symbols have been mentioned, (2) the num¬
ber of times that the mentioned symbols have been
presented favorably, neutrally, or unfavorably,
and (3) the number of times the presentations have
been made with given degrees intensity (intensity
being measured in terms of prominence--position
and emphasis--and dynamic style).2
Doob wrote that analysis is the method which provides
either facts or a critical and inquiring attitude towards
^George B. Leonard, Jr,, "The Rock’n'Roll Controversy,"
Look Magazine, 20:13 (June 26, 1956), pp, 40-48,
^S, S, Sargent and Saenger Gerhart, "Analyzing the Con¬
tent of Mass Media," Journal of Social Issues, 33s38, 1947t
P. 34;.
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information that is not factual or that is semifactual,^
Albig found that the earliest studies of content of
newspapers, books, periodicals, motion pictures and radio
were not conceived in terms of trends of content, but were
concerned with the problems of sampling, of classification,
and of units of measurement,2
From a survey of related literature, evidence is shown
that the question of musical preferences is becoming of major
concern with educators, and radio and television are being
geared by industry to meet the needs and interests of the
viewers, "Ke agree on what we enjoy,Farnsworth found a
close correlation (,86) between rankings of rated eminence
of composers and professed enjoyment of the composer's music.
In other words, similar groups show similar likes for com¬
posers and music. It was also found that conductors and disc
jockeys arrange their programs along similar lines.
Rubin-Rabson'^ has found musical tastes to be related to
age and Intelligence. She found that indifference to both
^Leonard Doob, Public Opinion and Propaganda (New York,
1948), p. 283.
2
Nilliam Albig, "Content of Radio Programs," Social
Forces, 1938, pp. 338-349.
^P. R. Farnsworth, Musical Taste; Its Measurement and
Cultural Nature (Stanford'^ California, 1^50), pT 7^
^Rubin-Rabson, "The Influence of Age, Intelligence and
Training on Reactions to Classic and Modern Music," Journal
of General Psychology, 1940, pp. 413-429.
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modern and classical music is positively related to age,
(Her subjects ranged from twenty to seventy years.) Further,
enthusiasm for such music increases as age drops. Both of
these trends are marked for classical music and emphatic
with modern music. Finally, a higher average intelligence
was evidenced in those persons who liked modern music. Fin¬
ally, a higher average intelligence was evidenced in t hose
persons who liked modern music. Intelligence is also high
among those indifferent to classical music. Possible hypo¬
theses are: that more intelligent people prefer modern music
because in some parts of our culture it is considered fashion¬
able for intelligent people to like modern music.
From a study, Mueller has summed up musical tastes in
the following manner:
One can only conclude that musical opinions
and tastes, like political and economic preferences,
are forged in a matrix of social and psychological
forces and, at any give time, represent a blend of
both traditional factors and current experiences.
One cannot come away from a study of a century of
musical tastes without being struck by the per¬
ennial revision of human judgments, and the con¬
viction that under different circumstances, our
tastes would have taken other channels with which
we today would have been equally contented,^
Television researchers, after years of study, found in
order to stage a musical number which will transmit the in-
^J, H, Mueller, ”A Social History of Musical Taste,”
The American Symphony Orchestra (Bloomington, Indiana, 1951),
p. 384.
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tended communication, give the following directions for
staging musical numbers:
First the picking of the talents, then the
coordinating and conceiving of material in cre¬
ative and individualistic ways, followed by the
working out of technical problems in music,
choreography, lyrics, costumes, lights, camera
shots, special effects, etc.,...and finally,
the rehearsals leading to t he air show and the
ultimate demonstration of the directorial con¬
cept in its most functional sense...a show
which holds the interest and gives delight to
the home viewer.1
Almost unnoticed to many Americans, something has been
happening in this country in the past decade or so, which can
only be described as a sort of cultural explosion. Explosion
is evident through "hi-fi” to get the ultimate out of fine
music...mass market for reproduction of old masterpieces.
In twenty-five years 11,8 million different listeners hear
the New York Philharmonic broadcasts on Sunday afternoon, a
2
tremendous demand for classical music.
Summary of Related Literature.--A survey of related
literature revealed that:
1. Radio and television are media of mass
which have expanded music to an extent
less than half a century ago. Through
musical culture communication is being





^William I. Kaufman, How To Direct For Television (New
York, 1955), p. 96.
^Life, "Cultural Explosion," (October l8, 1954), Edi¬
torial No. 137-38.
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2. The types of music people prefer and «njoy are a
manifestation of their background, environment,
and training.
3. The listener is able to select music through these
media which is adaptable to his needs.
4. Embodied in the content of the music heard by the
listener is a message which causes him to respond
favorably or unfavorably.
5. Studies reveal that musical tastes are becoming a
major concern with educators and psychologists, and
broadcasting researchers are busy in the field
making improvements in the receiving devices in an
effort to improve tastes through better reception.
CHAPTER II
PRESENTATION, ANALYSIS, AND INTERPRETATION OF DATA
Introductory Statement.--This chapter presents, analyzes,
and interprets the data according to the purposes of the
study which required finding out:
1, The favorite radio and television musical programs
of the subjects,
2, The elements of the favorite programs of the subjects.
3, The musical needs of the subjects.
4, How the elements in the favorite programs related to
the needs of the subjects,
5« The least-liked programs of the subjects.
6, The elements of these least-liked programs.
7. How the elements in these programs related to the
musical needs of the groups involved.
In achieving the procedural steps outlined in Chapter I,
the writer treated the data, secured through the use of the
questionnaire, in the following manner:
1, The responses on the questionnaire concerning musi¬
cal preferences were ranked in the order of the
choices of the subjects,
2, The responses on the questionnaire concerning musi¬
cal needs of the subjects were ranked in first and
second orders in respect to the relationship of
17
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these needs to the elements of the programs,
3. The radio and television musical programs were
studied in order to decide upon the general and
predominant elements and the proportion of the
predominant elements that were contained therein,
4, Rank, and the coefficient of contingency were the
statistical tools utilized.
The present chapter follows the line of organization
determined by the purposes of the study.
Favorite Programs of the Two Groups
In order to determine the favorite radio and television
programs of the subjects utilized in this study, the responses
from the questionnaires were ranked in the order of their
choices. Tables 1, 2, 3» and 4 show the best-liked radio and
television musical programs of the subjects in both groups
and how they ranked. The writer called the subjects with
musical training group I and the subjects with no musical
training were called group II,
Favorite Television Musical Programs of Group I,-- Table 1
carries the favorite television programs of the subjects in
group I, as indicated by their responses on the questionnaire,
"Voice of Firestone" ranked first in the order of their
choices, with "Hit Parade" second, "Stage Show" third, "Ed
Sullivan" fourth, "Perry Como" fifth, "Lawrence Relk" sixth,
"Name That Tune," "Guy Lombardo," "Fred Haring," "Dinah Shore"
ranked eighth; "Tonight" and "Patti Page" ranked eleventh, and
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"Stop The Music," "Ted Mack," "Liberace," "Arthur Murray,"
"Eddie Fisher," and "Les Paul" ranked sixteen and a half each.
Table 2 presents the choices of the favorite radio and
Busical programs of the subjects in group I, Occupying the
first position was the "Telephone Hour," while the "Voice of
Firestone" ranked second. "Band of America" and "Alley Pat"
ranked three and one-half each. "Jockey Jack," "Sunday
Symphonette," "Arthur Godfrey," "Graham Jackson," and the
"Hit Parade" ranked seventh each. "The Boston Pops Symphony,"
"Bob McGhee," "Morning Melodies," "Bing Crosby," "Gordon
McRae," "Blake On Hake," "Beams of Heaven," "American Music
Hall," "Happy O'Day," "Patti Page," "Contrasts In Music,"
"Roosevelt Record Club," and "The New York Philharmonic"
ranked sixteenth. A study of these tables revealed that radio
offered more of a variety of musical entertainment than tele¬
vision, There was evidence that television was viewed by
more of the respondents than those who listened to radio. As
television grows in our society, more of the top musicians
and performers are appearing on TV, The viewer, desiring to
see his favorite entertainer and program, looks at TV,
Table 3 presents the choices of the favorite musical
television programs of group II, The "Hit Parade" ranked
first, "Stage Show" ranked second, "Arthur Murray" and
"Perry Como" ranked three and one-half each. "Ed Sullivan"
ranked fifth, "Arthur Godfrey" sixth, "Stop the Music" and
"Tonight" seven and one half. "Lawrence Helk" ninth. "Name
20
TABLE 1
FAVORITE TELEVISION MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Programs Number Watching Rank
Voice of Firestone 20 1
Hit Parade 18 2
Stage Show 13 3
Ed Sullivan 10 4
Perry Como 8 5
Lawrence Melk 4 6
Name That Tune 3 8^
Guy Lombardo 3 8^
Fred Waring 3 8^
Dinah Shore 3 8^
Tonight 2 11^
Patti Page 2 11^
Stop the Music 1 l6^
Ted Mack 1 l6^
Liberace 1 l6^
Arthur Murray 1 16-^
Eddie Fisher 1 l6^
Les Paul 1 16^
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TABLE 2
BEST LIKED RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Programs Number Watching Rank
Telephone Hour 12 1
Voice of Firestone 5 2
Band of America 3 3^
Pat Patrick 3 3^
Jockey Jack 2 7
Sunday Symphonette 2 7
Arthur Godfrey 2 7
Graham Jackson 2 7
Hit Parade 2 7
Boston Pops Symphony 1 16
Bob McGhee 1 l6
Morning Melodies 1 16
Bing Crosby 1 16
Gordon McRae 1 16
Blake On Wake 1 16
Beams of Heaven 1 16
American Music Hall 1 16
Happy O’Day 1 16
Patti Page 1 16
Contrasts in Music 1 16
Roosevelt Record Club 1 16
New York Philharmonic 1 16
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that Tune” and "Dinah Shore" ten and one-half, and "Voice
of Firestone" twelfth. Indicated in this group's choices
are programs of the popular type, with musical of classical
nature at the bottom.
For their favorite radio musical programs in Table 4«
the first choice for group II was "Alley Pat," "Jocky Jack"
ranked second, "Happy O'Day" third, "Graham Jackson" and
"Music In The Night" ranked four and one-half, "The Piano
Red Show" ranked sixth, "The Hit Parade," "Voice of Firestone,"
and "Amos'n'Andy Music Hall" ranked eighth, "Blake On Make,"
"Arthur Godfrey," "Mayne King," "The Telephone Hour," "Digger
0 Dell," "The N, B, C, Symphony" and "The Boston Pops Symphony"
ranked thirteenth. The same situation is evident for the
subjects' choices in radio programs.
The four tables show that the subjects in both groups
had similar viewing and listening experiences. The choice
for the classical type music ranked high in group I, while
it tended to rank low in group II, The four tables show an
over-all preference for the programs using the popular type
music,
Elements of the Musical Programs
The favorite programs of the subjects were analyzed in
terms of general categories so as to determine the elements
contained therein. The general categories were: (1) Singing
Shows, (2) Instrumental Shows, (3) Variety Shows, (4) Dancing
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Shows, (5) Quiz Shows, (6) Religious Programs, and (7) Record
Shows. The programs were then analyzed in terms of predomi¬
nant elements. These predominant elements were: (1) Popular
Vocalists and Tunes, (2) Bends with dancing, (3) Musical
Varieties (includes singing and dancing), (4) Music appreci¬
ation, (5) Sacred Music, (6) Hillbilly music, and (7) Blues
and Rhythms. Finally they were organized in terms of the
proportions of the predominant elements. Tables 5» 6, 7* and
8 show the favorite programs of both groups and their analyses
in terms of elements.
Preferred Television Program Elements of Group I.--The
subjects in Group I showed preferences for the popular and
variety type situation. "The Hit Parade,” "Dinah Shore,"
"Patti Page," "Eddie Fisher," and "Les Paul" made up the
popular situation and "Ed Sullivan," "Perry Como," "Arthur
Godfrey," "Ted Mack," "Stage Show," and "Tonight" were pro¬
grams of the variety type. Favorites with bands and dancing
were "Arthur Murray," "Lawrence Helk," and "Guy Lombardo."
Appreciation shows were: "Voice of Firestone" and "Liberace."
Musical quizzes were: "Stop the Music" and "Name that Tune."
Although shows using classical music are limited on television,
a large number of the respondents indicated this type of show
as a preference. In the table, classical music shows ranked
low because of the limited number of shows.
Preferred Radio Program Elements of Group I.--Table 6
presents an analysis of the f avorite radio musical programs
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TABLE 3
BEST LIKED T. V. MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP II
Programs Number Watching Rank
Hit Parade 20 1
Stage Show 15 2
Arthur Murray 8 3^
Perry Como 8
Ed Sullivan 7 5
Arthur Godfrey 6 6
Stop the Music 5 7^
Tonight 5
Lawrence Welk 4 9
Name that Tune 3 10-j
Dinah Shore 3 lOi
Voice of Firestone 2 12
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TABLE 4
BEST LIKED RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP II
Pro grams Number Watching Rank




Happy O'Day 15 3
Graham Jackson 10 4^
Music in the Night 10 4?
Piano Red 5 6
Hit Parade 3 8
Voice of Firestone 3 8
Amos & Andy Music
Hall 3 8
Blake on Make 1 13
Arthur Godfrey 1 13
Wayne King 1 13
Telephone Hour 1 13




SyTiiphony Orchestra 1 13
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as indicated by the subjects in Group I, In radio broad¬
casting, many of the programs were of the recorded type.
Ranked first were the shows comprised of popular tunes, voca¬
lists, and recordings of popular tunes and vocalists. These
programs were •’The Hit Parade,” "Patti Page," "Bing Crosby,"
"Tony Martin," "Les Paul," "Gordon McRae," "Graham Jackson,"
"Morning Melodies," "Bob McGhee" and "Blake on Hake," The
music appreciation programs were: "Telephone Hour," "Con¬
trasts in Music," "Boston Pops Symphony Orchestra," "New
York Philharmonic," "American Music Hall," "Hoolworth Hour,"
"Musical Masterworks" and "Sunday Symphonette." Three pro¬
grams of the blues and rhythm type were also favorites:
"Alley Pat," "Jockey Jack" and "Roosevelt’s Record Club,"
"Beams of Heaven" was the only favorite program using religi¬
ous music, and "Band of America" was a favorite because of its
use of military music. Radio offers more opportunity for
hearing classical music and as indicated in the table, classi¬
cal music programs ranked second to popular ones.
Preferred Television Programs Elements of Group II.-- In
Table 7» the favorite television musical programs of the sub¬
jects in Group II have been analyzed with regard to their
content. The popular type programs and the variety type pro¬
grams were the favorite choices of this group. They were:
"The Hit Parade," "Patti Page," "Tony Martin," "Dinah Shore,"
"Gordon McRae," "Jo Stafford," "Stage Show," "Perry Como,"
"Ed Sullivan," "Arthur Godfrey," and "Tonight," "Arthur
Murray" and "Lawrence Helk" were programs with dancing elements
TABLE 5
ELEMENTS CONTAINED IN THE FAVORITE TELEVISION MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Popular Vocalists
and Tunes Varie ty Dancing Classical Music
Musical
Quiz
1, Hit Parade 1, Ed Sullivan 1. Arthur Murray 1, Voice of Fire- 1, Stop th<
stone Music
2. Dinah Shore 2, Perry Como 2, Lawrence Velk 2. Liberace 2. Name
that
Tune
3. Patti Page 3. Stage Show 3. Guy Lombardo
4, Eddie Fisher 4* Tonight
5. Les Paul
TABLE 6
ELEMENTS CONTAINED IN THE FAVORITE RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Popular Vocalists











2, Patti Page 2* Contrasts in Music 2, Jockey
Jack





4, Tony Martin 4* New York Philharmonic
5. Les Paul 5» American Musical Hall
6. Gordon McRae 6, Moolworth Hour
7. Graham Jackson 7. Musical Master Works
8, Morning Melodies 8, Sunday Syraphonette
9* Bob McGhee




predominant* The favorite quiz programs were ”Stop the Music,
and **Name that Tune,** and for music appreciation, *'The Voice
of Firestone «**
Table 8 presents the f avorite radio musical programs of
Group II. Once again, the popular and the variety type pro¬
grams were the favorite choices for the group* These shows
were **The Hit Parade,** **Amos and Andy Music Hall,** *’Graham
Jackson,** **Blake On Make,** *'Digger 0*Dell** and ’’Music in the
Night.** The favorite classical music shows were "Telephone
Hour," "N* B* C* Symphony," "Boston Pops Symphony Orchestra,"
and "Voice of Firestone," blues and rhythm programs were;
"Alley Pat" and "Jockey Jack,"
Musical Needs
The musical needs of the subjects centered around two
areas; (1) personal musical needs, and (2) social musical
needs.
The subjects in group I are and have been engaged in
musical activities. Types of activities of this group were;
participation in singing groups in church and at school,
some were music majors and music minors, teachers of music,
vocalists and instrumentalists. Personal needs for this
group were for relaxation, music criticism, analyzing, pur¬
chasing music, instrumental playing, tune memorization,
singing, entertainment, reading, listening, dancing, appre¬
ciating, knowing composers, group singing, directing music,
quiz preparation, discussing, teaching and history. Social
TABLE 7
ELEMENTS CONTAINED IN THE FAVORITE TELEVISION MUSICAL SHOWS
OF THE SUBJECTS IN GROUP II
Popular Vocalists
and Tunes Variety Dancing Music Quiz Classical Music










3. Tony Martin 3. Ed Sullivan
4. Dinah Shore 4* Arthur
Godfrey
5. Gordon McRae 5, Tonight
6, Jo Stafford
TABLE 8
ELEMENTS CONTAINED IN THE FAVORITE RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP II
Popular Vocalists and Tunes Classical Music Blues and Rhythm
1. Hit Parade 1. Telephone Hour 1. Alley Pat
2, Amos ' n'Andy Music Hall 2. N.B.C, Symphony Orchestra 2. Jockey Jack
3. Graham Jackson 3. Boston Pops Symphony
4* Blake On Make 4> Voice of Firestone
5. Digger O'Dell
6, Music In The Night
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needs were dancing, group singing, discussing, entertainment,
tune memorization, instrumental playing, reading, knowing
composers, listening, analyzing, music history, directing
music, relaxation, criticizing and appreciating.
Table 10 presents the social and personal musical needs
of group II, The subjects personal needs were: relaxation,
dancing, singing memorizing tunes, purchasing music, appre¬
ciating and entertainment. The social needs of this group
were: dancing, group singing, discussing and entertainment.
Relaxation ranked first as a personal need and dancing ranked
first as a social need. The choice for purchasing music in
this group was found to be for a record collection of their
favorite types of music for different purposes. A large
number of the subjects preferred dancing as a social and
personal need, because first they want to satisfy themselves
in being able to dance, and secondly, they wanted to be able
to participate socially with their dancing. Some of the sub¬
jects decided upon group singing because they felt their
need for participating in singing in church and at school
gatherings.
Relating of Radio and Television Musical Program
Elements to Musical Needs
Since the questionnaire did not provide means for quanti¬
tative ratings, it was decided that the types of items which
it carried and the nature of the data secured from both groups
would lend themselves to a kind of qualitative orderliness.
This observation led to the choice of the coefficient of con-
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tingency as the measure of relationship. Accordingly, the
subjects were rated ’’high," "average," and "low" in their
levels of needs, and "high," "average," and "low," in their
respective preferences for the radio and television musical
elements which had already been adjudged according to rank
choices. Since subjects varied in rank order of their choices
of program elements, levels of musical needs were related to:
1. Popular vocalists and tunes and variety, dancing
and classical music and musical quiz.
2. Popular vocalists and tunes, and classical music,
blues and rhythm, religious music and military music.
3. Popular vocalists and tunes and variety, dancing and
classical music, and musical quiz.
4. Popular vocalists and tunes and variety, classical
music, blues and rhythm.
5. Hillbilly music, variety and popular tunes,
6. Blues and rhythm, hillbilly, and religious music.
7. Hillbilly music, classical music, variety and popular
music and religious music.
8. ’Blues and rhythm, hillbilly music and religious music.
Three-fold tables were set up with the full realization
that, although finer classifications of the groups would have
been desirable, the relatively small number of cases in each
grade and the nature of the items made the broader classifi¬
cation of three times three, the expedient choice. Tables
19-36 in the Appendix present the types of contingency tpibles
used and examples of the problems.
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TABLE 9
PERSONAL AND SOCIAL MUSICAL NEEDS
OF SUBJECTS IN GROUP I
Personal Needs No, Rank
—=—1
Social Needs No. Rank
Relaxation 35 1 Dancing 30
Playing Instrument 25 2 Group Singing 30
Memorizing Tunes 22 3^ Discussing 22 3
Criticizing 22 3-^ Entertainment 20 4
Analyzing 21 5 Teaching 18 5
Purchasing Music 20 6 Memorizing Tunes 15 7
Singing 18 7 Playing Music 15 7
Entertainme nt 15 8 Reading Music 15 7
To Read 15 8 Knowing Composers 12 9
Listen discriminately 15 8 Listen discritdnalely 10 10
Daneing 14 11 Analyzing Music 9 11
Appreciating 10 12 History of Music 8 12
Knowing Composers 7 13i Directing Music 7 13
Group Singing 7 13'5’ Relaxation 4 14
Directing Music 6 15 Criticizing 3 15i






PERSONAL AND SOCIAL MUSICAL NEEDS
OF THE SUBJECTS IN GROUP II
Personal Needs No. Rank Social Needs No. Rank
Relaxation 35 1 Dancing 35 1
Dancing 25 2 Group Singing 30 2
Singing 24 3 Discussing 15 3




Relation of Preferred Musical Program Elements to the
Musical Needs of the Subjects in Group I
Investigation into the relationship of musical needs to
preferred elements of TV musical programs, required the setting
up of two contingency tables for television and two contingency
tables for radio which would accommodate marked shifts in
choice of program elements. When the musical needs of the sub¬
jects were related to popular and variety elements, dancing,
classical music, and musical quiz, thecoefficlent of contin¬
gency was .436. When this coefficient was subjected to a test
of significance the correction ,028 indicated the insignifi¬
cance at the five per cent level of confidence. The findings
indicated that there was no statistical relationship between
these two traits pertaining to television musical shows.
Since both television contingency tables contained the same
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elements relating to needs, the statistical relationship re¬
mained constant,
When the musical needs were related to popular elements
and classical music, blues and rhythm, religious, and mili¬
tary music for radio, the coefficient of contingency was .092.
When this statistic was subjected to a test of significance,
the correction was ,048 at the five per cent level of confi¬
dence. These findings indicated that there was no relation¬
ship between these two traits.
When musical needs and popular and variety elements,
classical music, and blues and rhythy were related, the co¬
efficient of contingency was ,158. When this statistic was
subjected to a test of significance, the correction was ,078,
This indicated insignificance at the five per cent level of
confidence•
When these coefficients of contingency were averaged,
,182 was obtained. On the basis of this finding, it was con¬
cluded that no relationship existed between the musical needs
and preferred elements of the musical programs.
Relation of Preferred Musical Program Elements to the
Musical Needs of the Subjects in Group II
Investigation into the relationship of musical need
levels to preferred elements required setting up of two con¬
tingency tables for the television data and two contingency
tables for the radio data which would accommodate marked
shifts in choices of program elements. When musical needs of
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the subjects were related to the popular and variety elements,
dancing, classical music and musical quiz, the coefficient
of contingency was ,350. When this statistic was subjected
to a test of significance, the correction was ,28l. This
indicated insignificance at the five per cent level of confi¬
dence. The findings indicated that there was no relationship
between levels of musical needs and preferred program elements
of television in so far as these two traits were concerned.
Relating levels of musical needs with levels of preferred
elements in the second TV table for this group found the co¬
efficient of contingency to be .108. The correction of the
coefficient of contingency was .281, This indicated a test
os insignificance.
When the musical needs of the subjects were related to
the preferred radio musical elements, popular and variety,
classical music, and blues and rhythm, the coefficient of
contingency was ,347. When this statistic was tested for
significance, the correction was .231, which indicated in¬
significance, The findings indicated that there was no
relationship between choices of respectively high, average,
and low levels of musical needs and preferred radio program
elements,
When these coefficients of contingency were averaged,
•285 was obtained. On the basis of this finding, it was
concluded that an association was evident for the traits
involved
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Relation of Preferred Television Musical Program
Elements to the Musical Needs of All Subjects
Investigation in the relationship of musical needs to
popular and variety elements, dancing, classical music and
music quiz in both television musical program tables, indi¬
cated negative relationship. The coefficient of contin¬
gency was •328. When this statistic was subjected to a test
of significance, the correction was ,213, indicating insig¬
nificance at the five per cent level of confidence. The
findings revealed that there was no relationship between the
needs and elements of the subjects.
An Investigation into the relationship of popular and
variety, classical music, and blues and rhythm elements to
musical needs showed positive relationship. The coefficient
of contingency was ,261, When this statistic was subjected
to a test of significance, the correction was ,267» indi¬
cating significance at the five per cent level of confidence.
The findings revealed that there was no relationship between
the traits involved.
Investigation into the relationship of radio musical
needs to popular and variety elements, blues and rhythm,
and religious music, elements indicated no relationship.
The coefficient of contingency was .113. When this statistic
was corrected, it was found to be ,093* This was insignifi¬
cant at the five per cent level of confidence. The findings
revealed that there was no relationship between the musical
needs and preferred elements.
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Least Liked Programs and Respective Relationships
The least-liked programs of the subjects in group one
are shown in Table 11. ”Leroy Abernathy" ranked first in
their choice of least liked programs, while "Grand Ole Opry"
and "T, V, Ranch" ranked three and one-half, "Stars of
Tomorrow" ranked fourth, "Rosemary Clooney" and the "States¬
man Quartette" ranked sixth. According to this table. Hill¬
billy music is generally disliked, A number of the respond¬
ents stated that there was not any music that they disliked.
This was in reference to radio and television.
The least-liked radio musical programs for group one
are shown in Table 12, "Gospel Train," ranked first, while
"The Barn Dance," "Grand Ole Opry," "Atlanta Jamboree," and
"Alley Pat" ranked third, "Roosevelt's Record Club" and
"Jockey Jack" ranked seven and one half each.
The least-liked programs, as indicated by subjects in
group two are shown in Tables 13 and 14. "T, V, Ranch"
ranked first while "Leroy Abernathy" ranked second. "Grand
Ole Opry" ranked third, the "Voice of Firestone" ranked
fourth, "Arthur Godfrey" and the "Statesman Quartette"
ranked five and one-half each and "The Hit Parade" ranked
seventh,
The radio musical programs this group disliked were
ranked according to their choices, "Gospel Train" ranked
first, "Jockey Jack" ranked second, "Alley Pat" and "Piano
Red" ranked three and one-half each, "Roosevelt's Record
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TABLE 11
LEAST LIKED TELEVISION MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Programs - TV Number Matching Rank
Leroy Abernathy 5 1
Grand Ole Opry 4
T. V, Ranch 4 3?
Stars of Tomorrow 3 4
Arthur Godfrey 1 6
Rosemary Clooney 1 6
Statesman Quartette 1 6
TABLE 12
LEAST LIKED RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Programs - Radio Number Watching Rank
Gospel Train 5 1
Barn Dance 3 3
Grand Ole Opry 3 3
Atlanta Jamboree 3 3
Alley Pat 3 3
Roosevelt's Record Club 2 7^
Jockey Jack 2
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Club,” ”Blues in the Night,” ”Saturday Night Jamboree” and
”Grand Ole Opry” ranked sixth each.
Elements of these Programs.--The least-liked programs of
the subjects were analyzed into general categories, so as to
determine the elements contained in them. They were then
analyzed in terms of predominate elements, and finally were
organized in terms of the proportions of these predominate
elements. Tables 13, 14, 15 and 16 show the least-liked
musical programs and their analyses in terms of elements.
The subjects in group one showed a dislike for televi¬
sion musical programs of the hillbilly type. These programs
in Table 13 were ”Leroy Abernathy,” ”T. V. Ranch” and "Grand
Ole Opry.” There was a dislike for some popular and variety
elements in music. These programs were "Rosemary Clooney,”
"Stars of Tomorrow” and "Arthur Godfrey.” There was one
classical musical show they disliked--"The Voice of Firestone."
For radio, the subjects in this group showed a dislike
for the hillbilly element. These programs in Table 15 were
"Grand Ole Opry," and "Barn Dance." They showed a dislike
for the blues and rhythm element. These programs were
"Alley Pat,” "Jockey Jack" and "Roosevelt's Record Club."
One program with a religious element was "Gospel Train."
The subjects in group two showed a dislike for the hill¬
billy element. These programs shown in Table 15 were "Leroy
Abernathy," "T. V, Ranch" and "Grand Ole Opry." Popular and
variety elements were "The Hit Parade" and "Arthur Godfrey."
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TABLE 13
LEAST LIKED T. V. MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP II
Programs Number Hatching Rank
T, V. Ranch 7 1
Leroy Abernathy 6 2
Grand Ole Opry 5 3
Voice of Firestone 3 4
Arthur Godfrey Talent 2
Statesman Quartette 2 5?
Hit Parade 1 7
TABLE 14
LEAST LIKED RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP II
Programs Number Hatching Rank
Gospel Train 5 1
Jockey Jack 4 2
Alley Pat 3 3i
Piano Red 3
Roosevelt Record Club 1 6
Blues in the Night 1 6
Saturday Jamboree 1 6
Grand Ole Opry 1 6
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For religion they disliked "The Stateman Quartette” and for
classical music they disliked "The Voice of Firestone,"
In Table l6 is shown the least-liked radio musical pro¬
grams of this group. The elements were hillbilly shows,
religious shows, blues and rhythm programs and popular pro¬
grams, Hillbilly shows disliked were "Saturday Night
Jamboree," and "Grand Ole Opry"; the religious show that was
disliked was "Gospel Train"; blues and rhythm programs were
"Alley Pat," "Jockey Jack," "Piano Red" and "Roosevelt's
Record Club," The popular programs were '^lank O'Day" and
"Digger O'Dell,"
Relation of Least-Liked Radio and Television Musical
Elements to Musical Needs of Group I,--An investigation into
the relationship of musical needs levels to levels of non
preferences indicated no relationship. The coefficient of
contingency was ,158, When this statistic was subjected to
a test of significance, the correction was ,078, which
indicated insignificance at the five per cent level of con¬
fidence.
Investigation into the relationship of musical needs and
elements of radio musical programs indicated no relationship.
The coefficient of contingency was ,220, When this statistic
was subjected to a test of significance, the correction was
,022 at the five per cent level of confidence. The findings
indicated that there was no relationship between high, average
and low levels of musical needs and of unpopular elements in
radio musical programs.
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Relation of Least-Liked Program Elements to Musical
Needs of Group II,--An appraisal of the relationship of
musical needs to levels of non preferences for elements of
television musical programs shoved a coefficient of contin¬
gency of *371 which indicated no relationship. When this
statistic was subjected to a test of significance, the cor¬
rection was .387. This indicated significance below the
five per cent level of confidence. The findings indicated
that there was no relationship between the two traits,
A study of the relationship of musical needs to non
preferences indicate a negative relationship. The coeffi¬
cient of contingency was-,326, When this statistic was sub¬
jected to a test of significance, the correction was -,322,
The findings brought out that levels of musical needs in
relation to levels of radio musical elements approach zero
in there relation.
Relation of Least-Liked Musical Program Elements to
Musical Needs of Seventy Subjects,--An investigation of the
relationship of musical needs to non preferences of tele¬
vision musical programs indicated a negative relationship.
The coefficient of contingency was ,290, When this statistic
was subjected to a test of significance, the correction was
,236, indicating insignificance at the five percent level of
confidence. The finding indicated that there was no relation
between levels of musical needs and levels of disliked pro¬
gram elements
TABLE 15
ELEMENTS CONTAINED IN THE LEAST-LIKED TELEVISION MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Hillbilly Variety
Popular Vocalists
and Tunes Classical Music
Leroy Abernathy Stars of Tomorrow Rosemary Clooney Voice of Firestone
T, V, Ranch Arthur Godfrey
Grand Ole Opry
TABLE 16
ELEMENTS CONTAINED IN THE LEAST-LIKED RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP I
Blues and Rhythm Hillbilly Religious Music
Alley Pat Grand Ole Opry Gospel Train
Jockey Jack Barn Dance
Roosevelt's Record Club
TABLE 17
ELEMENTS CONTAINED IN THE LEAST-LIKED TELEVISION MUSICAL PROGRAMS





Tunes Variety Religious Music Classical Music
Leroy Abernathy
T. V, Ranch






ELEMENTS CONTAINED IN THE LEAST-LIKED RADIO MUSICAL PROGRAMS
OF THE SUBJECTS IN GROUP II
Blues and Rhythm Hillbilly Popular Vocalists
and Tunes Religious Music
Alley Pat Saturday Night Jamboree Hank O'Day Gospel Train





Khen the musical needs were related to the disliked
musical elements found in radio musical programs, the co¬
efficient of contingency was ,l67» When this statistic was
subjected to a test of significance, the correction was .iSl.
The findings indicated that there was no relationship between
levels of musical needs and levels of disliked musical ele¬
ments •
Summary of General Findings,--The general findings re¬
vealed by this study indicated that the majority of the sub¬
jects like the situation--popular and variety type musical
programs. Consistent throughout the study, the "Hit Parade"
was the favorite program of all the subjects used in this
study. Classical music ran high in this study but television
does not present many programs of this nature.
The musical needs of the subjects were widespread. These
needs seemed to have centered around two areas; (1) personal
needs and (2) social needs.
Investigation into the relation between musical needs
and preferred musical elements of radio and television pro¬
grams and marked shifts in choices of program elements re¬
vealed that there no relationship existed for the traits
measured at a statistically accepted level of confidence.
There was a slight, but appreciable tendency for students
with high musical needs to prefer musical programs with
elements replete with popular, variety and classical music,
and for people with decreasingly lower levels of needs to
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prefer programs which are more heavily weighted with popular,
variety and blues and rhythm elements.
The least liked radio and television musical programs
contained some of same elements found in the favorite pro¬
grams of the subjects. Elements contained in these programs
were hillbilly, blues and rhythm, popular, variety, relig¬
ious and classics.
No relationship was indicated between the unpopular
elements of the programs and the needs at the five per cent
level of confidence.
CHAPTER III
SUMMARY, FINDINGS, CONCLUSIONS, IMPLICATIONS,
AND RECOMMENDATIONS
Rationale,«-It is hardly possible to exaggerate what
radio and television have done to and for the musical cul¬
ture of America, indeed of the world. While many forms of
art have benefited greatly through these media, music has
enjoyed the greatest expansion. Over the waves, music is
carried directly from the concert halls into living rooms,
to schools and colleges, to industries, hospitals, rural
areas, across the seas and throughout the world.
The topic of musical broadcasting is a much discussed
subject. Many studies have been made to answer various
questions concerning broadcast music's effects and affects
on the listeners' musical tastes. Whatever the effects are,
possible answers are found in the content of the music that
is heard or the way it is presented. To better equip their
students for the impact of increased musical experiences
offered by radio and television, educators must accept this
challenge offered by these media of mass communication to
realize the educational and public service potential of them.
This study was devoted to this end.
Statement of the Problem,--The problem of this study
was to identify the content of best-liked and least-liked
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radio and television musical programs in relation to the
musical needs of seventy students enrolled in the Summer
Session 1956 at Atlanta University, located in Atlanta,
Georgia,
Purpose of the Study.--The purpose of the study was to
answer the following questions:
1, What are the favorite radio and television musical
programs of the subjects?
2, What elements do these programs contain?
3, What are the musical needs of the subjects?
4* How do the elements in these musical programs re¬
late to the musical needs of the subjects?
5, What are the least-liked radio and television
musical programs of the subjects?
6, What are the elements contained in these programs?
7, How do these elements relate to the musical needs
of the subjects?
8, What are the implications of these findings?
Method of Procedure.--The specific steps in making this
study as related to the purposes were:
1, The related literature was surveyed to find out what
the authorities in the field, and other studies, had
to say in similar reports,
2, The writer constructed a questionnaire for the sub¬
jects which inquired about their best-liked and
least-liked radio and television musical programs,
and why they liked or did not like the programs.
51
The questionnaire was designed to find out what
were the musical needs of the subjects,
3. After the questionnaire had been approved by the
writer's advisors, enough copies were mimeographed
to supply the subjects used,
4* Tables were constructed and analyzed in order to
present the obtained data,
5. The findings were reported in written form,
6, The findings were summarized and conclusions were
extracted,
7* Implications were drawn from the conclusions.
8, Recommendations were made.
Limitations of the Study.—There are two major limita¬
tions that must be recognized in this study. There were only
seventy students used in this study, and, therefore, they
could not be representative of similar subjects in other
schools,
The questionnaire used was to gather the data on the
preferences of the ardio and television musical programs.
Although these instruments were carefully prepared, there
are certain limitations which inhere in the nature of the
instrument.
Summary of Related Literature,--The findings of related
literature were categorized as follows: (l) The use of
music in radio and television communication, (2) musical
training influences on radio and television musical pref-
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erences, (3) through the content of musical programs some
social and personal needs are satisfied, (4) content ana¬
lysis as a research method, and (5) related studies.
1, Radio and television are two media which make music
permeate the world in which we live,
2, Radio and television are media of mass communication
which have expanded music to an extent undreamed of
less than half a century ago. Through the airwaves
musical culture communication is being transmitted
throughout our country and the world,
3, The types of music people prefer and enjoy are a
manifestation of their background, environment and
training,
4, The listener is able to select music through these
media which is adaptable to his needs,
5, Embodied in the content of the music heard by the
listener is a message which causes him to respond
favorably or unfavorably,
6, Studies reveal that musical tastes are becoming a
major concern with educators and psychologists, and
broadcasting researchers are busy in the field
making improvements in the receiving devices in an
effort to improve tastes through better reception.
Findings
Favorite Radio and Television Musical Programs,--The
findings in this study revealed that the favorite programs
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of the subjects were; "Voice of Firestone," "Hit Parade,"
"Stage Show," "Ed Sullivan," "Perry Como," "Lawrence Welk,"
"Name that Tune," "Guy Lombardo," "Fred Waring," "Dinah
Shore," "Tonight," "Patti Page," "Stop the Music," "Ted
Mack," "Liberace," "Arthur Murray," "Eddie Fisher," "Les
Paul," "Telephone Hour," "Band of America," "Alley Pat,"
"Jockey Jack," "Sunday Symphony," "Graham Jackson," "Boston
Pops Symphony Orchestra," "Bob McGhee," "Morning Melodies,"
"Bing Crosby," "Gordon McRae," "Blake on Wake," "Beams of
Heaven," "American Music Hall," "Happy O'Day," "Contrasts in
Music," "Roosevelt’s Record Club," "New York Philharmonic,"
"Tony Martin," "Jo Stafford," "Music in the Night," "Piano
Red," "Amos'n'Andy Music Hall," "Wayne King," and "Digger
O'Dell."
Elements of the Favorite Musical Pro grams.--An analysis
of these programs revealed that the elements contained in
them were popular, variety, dancing, classic, quiz, religion,
martial, blues and rhythm.
Musical Needs.--The stated musical needs of the subjects
seemed to center around two areas: (1) personal musical
needs and (2) social musical needs. Some of the personal
needs were relaxation, playing an instrument, memorizing
tunes, criticizing music, analyzing music, buying music,
singing music, entertaining with music, reading music, listen
ing to music, dancing, appreciating music, knowing composers,
directing music, quiz preparation, discussing teaching, and
knowing music history. Some social needs were social dancing
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group singing, group discussions, entertainment, teaching
music, memorizing tunes, knowing composers, directing, cri¬
ticizing, relaxation, appreciating, and group playing.
Relation of Preferred Program Elements to Stated Musical
Needs.--An investigation of the relationship of musical needs
to program elements required the setting up of four tables
for each group, which would accommodate marked shifts in
choices of program elements.
The contingency tables for the subjects involved radio
and television relation of popular and variety, dancing, and
classical music elements to musical needs; the relationship
between classical music, blues and rhythm, and religious
music and military music elements to musical needs; the
relationship between popular and variety, classical music,
and blues and rhythm elements to musical needs; and the re¬
lationship between popular and variety, classical music, and
blues and rhythm to musical needs.
The coefficients of contingency for each table in group I
were .436, .436, .092 and .078 respectively. When these co¬
efficients were averaged, .183 was obtained. This figure
was found to be insignificant at the five per cent level of
confidence. The findings indicated that no relation existed.
The coefficients of contingency for each table in group
II were ,350, .350, .347» and ,299 respectively. When these
tables were averaged, ,285 was obtained. This figure was
found to be insignificant at the five percent level of con-
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fidence. The findings indicated that there was no association
between the two traits,
Khen the elements of the favorite radio and television
musical programs were related to Ithe musical needs for all
subjects, coefficients of contingency were ,261 and ,113.
These coefficients were found to be insignificant at the
five per cent level of confidence. It was concluded that no
relation existed between preferred elements in musical pro¬
grams and musical needs.
Least-Liked Musical Programs,--The least-liked musical
programs of the subjects were ”Leroy Abernathy,” "Grand Ole
Opry," "T, V, Ranch," "Stars of Tomorrow," "Rosemary Clooney,"
"Statesman Quartette," "Gospel Train," "Barn Dance," "Atlanta
Jamboree," "Alley Pat," "Roosevelt's Record Club," and
"Jockey Jack,"
Elements Contained in the Least-Liked Pro grams.--The
elements contained in these least-liked programs were hill¬
billy, gospel, blues popular and variety. Hillbilly and
gospel elements were not contained in the favorite programs.
Relation between Elements and Musical Needs,--An investi¬
gation into the contingency tables for the least-liked pro¬
grams were the relationships between hillbilly, blues and
rhythm, and popular and variety, and classical elements to
musical needs. The tables indicated that the least-liked
program elements were similar for both groups. Only four
tables were needed to get the required findings. The aver-
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aged coefficents of contingencies for group I were *158 and
.220* These coefficients were found to be insignificant at
the five per cent level of confidence. The coefficients of
group II were .371 and -,326, These coefficients were also
found to be insignificant.
The coefficient of the contingencies were found for all
the subjects involving radio and television musical program
elements and musical needs. The coefficients were ,l67 and
,290, These statistics were found insignificant at the five
per cent level of confidence. It was concluded that no re¬
lationship existed between least-liked musical elements and
musical needs.
When the musical needs were related to the disliked
musical elements found in radio musical programs, the co¬
efficient of contingency was .l67* The correction of this
statistic was ,l8l. The findings indicated no relationship
at the five per cent level.
Conclusions,--The following conclusions were drawn
directly from the interpretation of the data collected in
this study!
1, The subjects in this study preferred popular and
variety musical programs as their favorite programs.
Hence, it may be stated that the preferences of this
group are in harmony with the present trends in
musical programming,
2, Students who have participated in musical training
have broader preferences for memy kinds of musical
programs than the students without this training.
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3* Musical needs for the subjects centered mainly
around personal and social needs*
4, Statistically, no significant relationship was
found between the preferred musical elements and
the musical needs of these subjects.
Implications,--The implications were drawn on the basis
of the findings and conclusions in this study. They were:
1, There is a need for colleges to have more varied
and extensive musical program activities in their
curriculums that will include not only the musical
students, but those students who are majoring in
other fields. This would broaden the musical
tastes of all their students,
2, There is a need for colleges to include the types
of music in their curriculums that appeal to their
students as well as the music that they require
of their students,
3, There is a need for college students to be able to
analyze, criticize, and evaluate music in order
that they may intelligently pursue their musical
preferences,
^
Recommendations,--The data in this study, together with
the findings, conclusions, and implications, led the writer
to make the following recommendations:
1, The colleges should revise their musical curriculums
and put into them musical experiences that would
reach all students
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2, Since popular music is enjoyed by large numbers
of people and that radio and television musical
programs are geared to meet the demands of the
public, then the colleges should include classes
of popular music for the experiences of their
students «
3. Classes in music appreciation should be planned
for all students toward preparing them to partici¬
pate in music intelligently,
4* Radios and televisions should be added to the
school's audio-visual equipment for music as well
as other phases of school activities.
Suggestions for Further Study,--As a result of this
study, the writer makes the following suggestions for further
investigations;
1, An analysis of the best-liked and least-liked radio
and television musical programs in relation to
musical interests,
2, A study of emotional responses to radio and tele¬
vision musical programs,
3, A study of the differences between the visual response
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RELATION BETWEEN ELEMENTS OF FAVORITE TELEVISION
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4 4 2 10
(7.3) (6.4) (2.3)
8 6 2 16
(4.1) (3.6) (1.3)
4 4 1 9




RELATION BETWEEN THE ELEMENTS OF FAVORITE TELEVISION
MUSICAL PROGRAMS AND THE MUSICAL NEEDS OF GROUP II
Popular Vocalists
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1 1 2 4
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1 1 1 3
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RELATION BETWEEN THE ELEMENTS OF FAVORITE TELEVISION







5 2 7 14
(11.1) (2.7) (5.2)
11 2 6 19
(21.7) (5.3) (10)
25 6 6 37




RELATION BETWEEN THE ELEMENTS OF FAVORITE TELEVISION
MUSICAL PROGRAMS AND THE MUSICAL NEEDS OF SEVENTY SUBJECTS
Popular and Variety Dancing Classical Music Totals
(8.2) (2.0) (3.8)
5 2 7 14
(11.1) (2.7) (5.2)
11 2 6 19
(21.7) (5.3) (10)
25 6 6 37




RELATION BETWEEN THE ELEMENTS IN THE FAVORITE RADIO
MUSICAL PROGRAMS AND MUSICAL NEEDS OF SEVENTY SUBJECTS
Popular and Variety Classic Blues Totals
(7.6) (3.8) (2.6)
5 5 4 14
(10.3) (5.2) (3.5)
9 7 3 19
(20.1) (10) (6.9)
24 7 6 37




RELATION BETWEEN THE ELEMENTS IN THE RADIO MUSICAL
PROGRAMS AND THE MUSICAL NEEDS OF 70 SUBJECTS
Popular Blues Religious To tals
(9.8) (1.8) (2.4)
9 2 3 14
(13.3) (2.4) (3.3)
13 3 3 19
(25.9) (4.8) (6.3)
27 4 6 37




RELATION BETWEEN ELEMENTS OF LEAST LIKED TELEVISION









8 1 1 10
(12.8) (1.8) (1.4)
13 2 1 16
(7.2) (1.0) (.8)
7 1 1 9
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4 4 2 10
(4.6) (8.2) (3.2)
4 8 4 16
(2.6) (4.6) (1.8)
2 6 1 9
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2 1 1 4
(1.5) (.2) (1.3)
3 0 0 3
(13.6) (2.4) (12)
12 2 14 28




RELATION BETWEEN THE ELEMENTS OF LEAST-LIKED RADIO









1 2 1 4
(1.5) (1.2) (.3)
1 1 1 3
(14.4) (10.4) (3.2)
16 10 2 28
18 13 4 35
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TABLE 35
RELATION BETWEEN THE ELEMENTS IN THE LEAST-LIKED TELEVISION









6 5 3 14
(7.3) (5.7) (6)
7 8 4 19
(14.3) (11.1) (11.6)
14 8 15 37




RELATION BETWEEN THE ELEMENTS IN THE LEAST-LIKED MUSICAL












9 3 2 14
(12.5) (4.6) (1.9)
14 3 2 19
(24.3) (9) (3.7)
23 11 3 37






Field of Study Date
These questions are to find out the radio and television
musical programs you like best and the ones you least like,
why you like them and why you don't like them. Please answer
each question as accurately as possible.
1, Have you ever had any formal musical training?
2, How much training have you had? (Hours)
3, Briefly state the nature of your training (years, courses).
4, Do you play a musical instrument? Which one?
5, How long have you played this instrument?
6, Have you ever had vocal training? How much?
7, Do you participate in any singing group?
What kind?
8, Are you presently engaged in any type of musical activi-
ties--if so, what type?9.Do you listen to music on the radio?
10, Do you look at and listen to music on television?



























Khat are some of your favorite bands and orchestras?
Who are some of your favorite band and orchestra leaders?
Who are some of your favorite instrumentalists ?
Who are some of your favorite vocalists ?
What are your favorite television musical shows?17.What are your favorite radio musical shows?
18, Why do you like these programs?_
19, What are some programs you do not like (radio and tele¬
vision)?
20, Why don't you like these programs?
21, Listed are some common personal and social musical needs.
From this list pick out the needs which you feel from
your own experiences would represent your social need or
your personal need. Indicate





5. Reading e:q3erienoes 15.
6. Appreciating music l6,
7. Analyzing music 17.
8. Criticizing mudc l8,
9. Discussing music 19.
10. Playing an instrument 20.












22. List other needs if this list is not comprehensive enough
li
